Grapevine Fabrication Part 2: Student Handout
Mathematics


Name __________________________________

1. Are non-name brands comparable to name brand raisins? Explain your prediction.

2. Each group of 3 people will get 1 box of three different non-name brand raisins.  
Count how many are in each box and record the results in the tables below. Share your data with the class.
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3. Construct a dot-plot for each brand. 

4. Compare and contrast your dot plots. (Don’t forget the name brand dot plot in part 1 of the lab)


5. What conclusions can you draw about the brands from the dot plots?


6. What are the advantages and disadvantages of using this type of graphical representation? 

7. What questions do you still have that are not answered by this data and the graph?


8. Create three box plots of the raisin data.
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9. Compare and contrast your box plots. (Don’t forget the name brand box plots in part 1 of the lab)


10. What conclusions can you draw about the brands from the box plots?


11. What are the advantages and disadvantages of using this type of graphical representation? 


12. What questions do you still have that are not answered by this data and the graph?


13. Assume the role of a consumer advocate and write a recommendation based on your data regarding the comparability of name brand and non-name brand raisins.


Further discussion:
	Was sample size varying a flaw in this comparison? If so, and not controllable, what can we do about it?
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